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Key Discussion Points:

Recent trends for consumer preference in landscape design
Motivations for backyard renovation

Consumer profile: Who invests in outdoor spaces?
Breakdown of the market’s most popular purchases

The landscape and gardening industry in the United States is estimated at values from
110 to over 170 billion dollars.

Market analysis reveals a rising portion of this spending is invested in backyard living
spaces.

The backyard renovation market is highly fragmented, making it difficult to access.
However, it’s too profitable to ignore.



An online poll found that 90% of Americans believe their outdoor living spaces are more

valuable than ever.

Business leaders in gardening, landscaping and outdoor architecture stand to benefit
greatly if they can capitalize on this trend.

This report describes the features and purchasing habits of the consumers feeding this

wave of outdoor renovation.

The United States’ Consistent Spending on Outdoor

Upgrades

While most industries suffered
during the COVID-19 pandemic,
spending on landscape design only
increased.

With most of the population
spending more time at home, the
need for outdoor spaces grew.

This trend continues even though
most COVID restrictions have now
been lifted.
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Curious about what drives these trends? IBISWorld's Landscape
Design in the US Industry Report has got you covered
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Whether working remotely or enjoying leisure time, Americans seem to prefer being

home.

This consistent spending begs the question:
How can your business capitalize on this market?



Consumer Profile:
Wealthy, Middle-Aged
Homeowners Lead the
Trend

Demographic data helps us paint a
picture of who spends the most on
outdoor renovations.

e First, these consumers are

Outlays for Home Renovations Increase Sharply
After Owners Reach Their Mid-30s
Average Annual Per Owner Improvement Spending, 2011-2015 (2015 dollars)
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typically homeowners with newer homes rather than renters.

e They are often middle-aged, with a median age between 45 and 54.
o Spending on home renovations increases sharply after age 30 but
decreases again at 65 and older.

e People who purchase landscape architecture or design services may have higher

incomes and education levels.

o Homeowners in this market segment have a median household income of

$75,000 or higher.

o They may have a greater appreciation for professional services and

aesthetic design.

e Homeowners who invest in backyard living spaces often show interest in outdoor
activities such as gardening, entertaining visitors, and relaxing outdoors.

In short, this market's largest share comprises relatively wealthy, middle-aged
homeowners with newer homes and an interest in outdoor activities.

This profile is a good start. Next, let’s examine their motivations.



Renovation Motivations:
Raise the Roof (and Resale Value)

Two motivators for purchasing outdoor
renovations stand out in data sets.
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they purchase, you'll notice that most
involve making the outdoors more
comfortable for gatherings.

The other primary motivator is improving

the property's resale value, especially in
competitive housing markets.
Outdoor additions can make homes more desirable to potential buyers.

In fact, resale value is the most consistent motivator for renovations.

As the chart on the left shows, the importance of resale value increasingly outweighs
concerns about renovation costs.

However, these are not the only considerations.
Certain features are more likely to impress and entice homeowners.

Buyer Considerations:
Style, Upkeep,
Technology

Grounds for Entertaining % houzz

What do consumers look for in their
backyard renovations?

Homeowners who hire landscape design
services likely value design quality.




They want new additions to work as an aesthetic extension of their homes while also

serving a function.

Some buyers even aim to seamlessly
integrate indoor and outdoor activities
with installations like outdoor kitchens
and bars.

Popular designs often use natural

materials like wood, stone, and plants.

These elements create an organic
theme that compliments nature with
style.
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Homeowners appear drawn to minimalistic designs in their outdoor spaces. This
aesthetic uses clean, sharp edges and simple color palettes to complement nature’s

peacefulness.

However, minimalist doesn’t mean simple. Homeowners tend to want outdoor spaces

that are customized to their needs.

Areas designed for their favorite activities are common requests.
Examples include meditation gardens, lounges, and outdoor exercise areas.

This also plays into the theme of wellness that often appears in outdoor design.
Homeowners are partial to renovations that promote mental and physical health, such

as yoga areas or integrated gardens.

Homeowners prioritize sty
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Marketers in this space often use multisensory design elements to engage consumers.
Integration of sound, scent, or texture in backyard design creates an immersive
experience.

Another common consideration is sustainability, with many homeowners buying
energy-efficient lighting, native plant life, and rainwater collection systems.

Integration with technology is a rising trend in outdoor design.
Solar-powered electronics, smart lighting fixtures, and irrigation systems are popular
additions that can also save homeowners money.

There’s also a strong preference for renovation features that are low-maintenance.
Homeowners tend towards products that require as little upkeep as possible.

Consumer Spending: What do Homeowners Buy for
Their Backyards?
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idea that cost isn’t the
main concern.
Renovation budgets seem a loose suggestion, if planned at all.
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The most popular additions to backyard spaces are consistent with the reasons for the

renovation.

Outdoor furniture, heating, and cooking appliances are all ideal for hosting guests and

gatherings.

Built-in seating, fire pits, and cabinetry fit the theme of serving function and increasing

property value.

Gardens and plant life, while lower

What are the most popular outdoor living space
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All this may paint a
different picture from the
outdoor spaces we’re used
to.

Outdoor architecture and
design is changing, and
service providers will have
to adapt.

Understanding these
market segments is the first
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step to winning their business.

Lead generators tailored to the backyard renovation market have huge potential for high
performance.



